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Za nas hovoria vysledky.

Trzby za agenturne sluzby:

Medzirocny narast trzieb:
2009 = 2010: +22 %
2010 = 2011: +119 %
2011 =» 2012: +46 %




PRECO SME USPESNI?

3. Pozerame sa na svet ocami klientov
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PRE KOHO PRACUJEME
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S QR kédmi je to na
Slovensku bieda.
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Young Adults in Select Countries Who Have Scanned
a QR Code, by Media, 2012

% of respondents
Magazine Poster Mail Packaging Website Email TV

France

18-24 21% 18% 1% 18% 13% 10% 3%
2a-34 18% 12% 10% 19% a% 4% 3%
Germany

18-24 27% 21%  18% 22% 13% &% 4%
25-34 23% 15%  14% 14%, 11% % L%
UK

18-24 26% £3%  16% 8% 15% 8% 1%
258-34 23% 16% 18% 17% 12% a% %

Us

158-24

2234

395,
S6%

Trand,

Total (18-34) 27%

150347



Kto skenuje QR vo svete ?
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Kto skenuje QR vo svete ?
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Fakty na Slovensku
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49 % 86 %
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Fakty na Slovensku k TG

Kdy nekupoval - 37 %
do sutaze, ktoru vidim na obale - 24 %

« za kvalitny tovar som ochotny zaplatit’ viac - 73 %
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Fakty na Slovensku k TG
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Preco je to na Slovensku s QR
kodmi bieda?
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Ako vytrieskat’ z QR kédov maximum?

ird rail




Ako vytrieskat’ z QR kédov maximum?
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Volkwagen



Ako vytrieskat’ z QR kédov maximum?
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Ako vytrieskat’ z QR kédov maximum?

HOW
TO USE *

g % QR CODES

BACKSTAGE

DASS
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85 % i> unikatny kod pre benefit ® VYySOky engagement
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Ob 1 dfogene V inetry,
ledneite, nez vam 1o pojeds
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Shadow QR
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AD or PP

2
2CREATE"

advertising




Inspiracie

L

2X7 sepmiciEK ()it

pre najrychlejsich
titatelov Stratégii. ’g“ffﬁpk FREE

Potrebuje¥ QR &itatku? B:;? %B
Smartphone: www.QRcitacka.sk

-~ 18

\_

Scan QR v printe /US/: 6,4 %

inzercie s QR 2012 /us: +157 %
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Changing invoices.

Changing payments.
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INVOICE by square é PAY by square il
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Preco je rozsirena realita na
Slovensku tak malo
rozsirena?
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* medzistupen medzi realitou a virtualnou
realitou

Rozsirovanie realneho obrazu v realnom
case o 2D, 3D objekty, informacie, videa,
linky, resp. akékolvek ine CTA riesenia...
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Ako to funguje?
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Vytvaranie obsahu
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Zmyslupiné vyuzitie AR



Predloha, ktoru maju vsetci v rukach



Klu¢€ k uspechu
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Toto doma neskusajte !



Klu¢€ k uspechu
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Okuliare



Hodinky



Preco by si zakaznik nemohol produkt pozriet’ rozbaleny ?



KEDYKOLVEK & KDEKOLVEK
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Naozaj neviete predavat’ 24/7 v kamennom shope ?



Shop moze byt kdekolvek a kedykolvek



ul. Starova

2. izbovy byt
48m2
cena: 79 000 €

Teatro Muniipal T RS *)
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Ma PRINT a OOH potencial s AR ?

Ak vie vyuzit’ jedinecnost’ skutocnej
reality — ¢as, lokacia,...
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Buduicnost’?
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Vzdelavanie, zabava,...



Upgrade schopnosti



Social interaction before/during/after the game

30%

550 Euro 2012

20%
25% texted

15% 18% Facebook Before During

10%

3%

0%

Before During the match After the match
== Commented about the match on a website Tweeted/re-tweeted about the match
& =» Posted something on Facebook about the match Read tweets about the match

ssmmm Read something on Facebook about the match == == Spoke to someone on the phone

s Texted friends about the match
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Second-screen = novy spésob nakupovania ?



Zaver ?
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Buducnost’?
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Buducnost’?

Steve Jobs
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Zdroje: emarketer.com, ESPN, IAB, MML 2012, slideshare, mabilemarketer.com, econsultancy.com, businessinsider.com, digitalbuzzblog.com, 2create,...
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